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after it reaches the jobber, like many other food products,
represents approximately 45 per cent of the consumer's
cost. Erratic, speculative distribution increases the dis-
tributing costs; it results in a lower price to the producer
and a higher cost to the consumer/'3
Some years ago the citrus growers of Florida sent a
committee to California to study the methods of the Cali-
fornia Exchange. As a result of this the Florida Citrus
Exchange was organized in the fall of 1909, and is now a
successful organization. About 22 per cent of the Florida
Crop of 1913-14 was handled through the Exchange.
Citrus Protective League of California
This is a voluntary organization formed in March, 1906,
by representatives of growers, shippers, and shipping or-
ganizations in nearly all of the citrus growing localities
of the state to handle the public policy questions that
affect the industry as a whole. Its purpose is to represent
the grower and shipper in handling such questions as:
railroad rates and transportation problems; customs
tariffs and other governmental relations; state and                    f
federal legislation that applies directly to the business, and
all other questions of a general nature that affect the up-
building of the industry, except the marketing of fruit.
The League is directed by an Executive Committee of
nine and by a secretary and manager, the Executive Com-
mittee having been appointed by an Administrative Com-
mittee of thirty of the principal growers and shippers
1 Report of G. H. Powell, General Manager, California Fruit
Growers' Exchange, 1914.
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